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Who we areWho we are



RONA at a glance
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Sustainable development at RONA

Economic
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Sustainable development at RONA

Social
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Sustainable development at RONA

Environment
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Sustainable development at RONA
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More demanding 
than greenwashing

Better match with the 
RONA culture

The Life Cycle Approach



Optimizing the chainOptimizing the chain
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Actions with real, positive
and sustainable impact
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Power of partnerships
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International Chair in Life Cycle Assessment

Expertise

Third party collaboration

Internationally recognized methodology
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Benefits of the Life Cycle Approach
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Life Cycle Assessment
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RONA ECO products
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Over 440 
RONA ECO products
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RONA ECO products
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Recognized ecolabels
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Eco-responsible productsEco-responsible products
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Wood products and building materialsWood products and building materials
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Part of RONA’s Core BusinessPart of RONA’s Core Business
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4 Distribution 
Centres

Almost 40 % 
of total sales        

(wood products and 
building materials)

350 truckloads
each week
(wood products

and lumber)  
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RONA Wood products customersRONA Wood products customers

22

50% individual customers

50% specialized, commercial 

and professionals
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RONA’s Wood Products PolicyRONA’s Wood Products Policy

19

A strict policy
Forest protection
Sustainable, responsible  
management
Wood from certified forests 
(inclusive to all certifications programs)
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Pursuing specific objectives

90% of lumber and plywood from certified 
forests in 2011

Objectives – AFFILIATES

Beginning 09    :     90%
End 09             :     96%

100% certified lumber in 
2010

Beginning 09    :     95%
End 09             :   100%

100% certified plywood 
in 2009

Corporate/franchise
RESULTS in 2009

Corporate/franchise
OBJECTIVES for 2009
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The majority of the lumber and wood
products sold at RONA is SFI-certified

Among the objectives:



Our stakeholdersOur stakeholders

1. Our employees

2. Our suppliers 

3. Our customers
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Our employeesOur employees

30,000 employees accross Canada

RONA’s culture is based on

PEOPLE
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Our suppliersOur suppliers

Collaboration 
between:

suppliers
merchandisers
Life Cycle Chair
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Our customersOur customers

22

Millions of consumers visit RONA each month
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Responsible consumption habitsResponsible consumption habits

eco.rona.ca
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Consumer CitizenshipConsumer Citizenship
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Green purchasing

Consumer expectations
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Green building certifications
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Consumers are seeking for wood products that 
qualify for green building certifications
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What are we doing
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The importance of ecolabels
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Providing a clear indication
and added assurance that the goods do have 

environmental benefits
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Consumers expect and deserve nothing less  
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Thank you!Thank you!
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