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GreenBlue is a non-profit dedicated to 
researching and promoting the principles of 

Sustainable Materials Management

use wisely

recover more

elim
inate toxicity

sustainable 
materials 

management



GreenBlue’s 
Sustainable Packaging Coalition

• Membership group that brings together hundreds of 
companies & stakeholders

• Working together to broaden the understanding of 
packaging sustainability and develop meaningful 
improvements

• Currently over 160 members

Reports Packaging 
design tools

Educational 
courses

Conferences Consulting



SPC Events

250 participants from across industry sectors and supply chains
Tracks: Forest Track, Plastic Track and Composting Track

Announced the landscape model and 
had vigorous debate about how to measure the benefits of recycled 
and virgin paper products



What is SPC’s/GreenBlue’s
Role?

Influence 
the Debate

Provide 
Education

Enhance 
Supply Chain 
Collaboration

Create Action



US EPA Sustainable Materials 
Management Program Strategic 
Plan October 2015 
• Sustainable packaging
• Food waste reduction goal
• ReFed Report

Sustainable Packaging 2016 
Key Drivers and Influencers

Price of Oil
• Economic viability of recycling
• China Green Fence and the 

oversupply of virgin resin
Circular Economy
• EU Directives
• The New Plastics Economy 

Report
COP21
Blue Economy



Are they the same thing?
Why do they matter?

Sustainable Materials Management 
and the 

Circular Economy 



Recycling Under Fire

Two high profile 
misguided 
arguments against 
recycling



How2Recycle
How2Recycle provides 

companies with a 
highly effective tool to 

give consumers the 
clear, consistent 

recycling instructions 
they need





How2Recycle 
is making a 
difference 



83%
Of consumers learn 
from How2Recycle



Over time, 
consumers tell us 
that How2Recycle 
has caused them 
to recycle more, 
and recycle more 

accurately.
↑52%

↑40%

↑63%

↑47%



77%
Of consumers like a 

company more for using 
How2Recycle.



Why is an 
on-pack 
label so 
important?

67%
Of consumers assume packaging is NOT recyclable if they don’t 
see a recycling claim on package.

57%
Of consumers look to a product’s packaging first for recycling 
information before looking elsewhere.

Carton Council, 2016.



Recyclability 
is about more than 
just access.



How to turn a waste stream 
into a supply chain

Consumer 
Engagement Reprocessing

End markets 
& design for 
recyclability

SortationCollection



2016 Centralized Availability of 
Recycling Study



CURBSIDE
73%

DROPOFF
21%

STUDY FINDINGS:



NO PROGRAM 
AVAILABLE

7%

STUDY FINDINGS:



Private haulers
Fee-based

Municipal programs
Voluntary 

Municipal programs
Automatic

53% 6% 14%

SubscriptionOpt-in ProgramsAutomatic/Universal



32%100% 38%

SubscriptionOpt-in ProgramsAutomatic/Universal

What percentage of consumers in these 
programs have a curbside receptacle?



about 60%

What percentage of consumers have a 
curbside receptacle?

SubscriptionOpt-in ProgramsAutomatic/Universal



Reality is 
surprising.

Source: Scott Mouw & Rob Taylor, 
NC Division of Environmental 

Assistance and Customer Service, 
Resource Recycling Conference, 

September 2015.

Recycling vs. Waste in Raleigh, North 
Carolina



Recycling rates vary 
wildly based on 
geography

Source: Scott Mouw & Rob Taylor, 
NC Division of Environmental Assistance and Customer Service, 

Resource Recycling Conference, September 2015.

Recycle Waste

Cary NC 72% 28%

Raleigh NC 61% 39%

Cincinnati OH 45% 55%





3

Recovered Fiber – 100% 
Recycled Paperboard



6

Curbside Recycling - Impurities



Drive design for 
recyclability

Create a supply 
chain for 

manufacturing to 
support circular 

economy

Future goals for How2Recycle

Develop the most 
precise & balanced 

recyclability 
assessment protocol 

in the packaging 
industry



Announced 9.21.16 at SPC Advance



How to turn a waste stream 
into a supply chain

Consumer 
Engagement Reprocessing

End markets 
& design for 
recyclability

SortationCollection





Key Trends and Drivers

Circular economy

Relationship between virgin and 

recycled

content: “Best use” / “Fit for Use”

Visibility into supply chains

Cold Chain Packaging

Deforestation

Biomass demand

Demand for more certified fiber

Continuing debate about 

certification systems



Why aren’t more U.S. forests certified? 

Why aren’t more U.S. family woodland owners certified? 

How do we get more certified forest products into the 
marketplace? 



GreenBlue’s Value 
Innovation Process

Building on a series of 
discussions
Not “fixing” the certification 
Identifying value for each 
link in supply chain
Key links: family landowners 
and brand owners
Three events: Charlotte, 
Atlanta and Chattanooga



Gov’t and 
Regulatory

ENGOs

Academic

Foundations

Consultants

Cert System 
members

Group certifiers

Industry 
associations

Brand Owner

Consumer

Converter

Broker

Printer

Saw MillPulp and Paper 
Co.

Loggers

Landowners 
and Managers

Auditors

Certification 
Systems
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Thank you

Nina Goodrich,
Executive Director, 
GreenBlue

nina.goodrich@greenblue.org
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