
SFI Annual Conference Opening Address
Kathy Abusow, President & CEO
Wednesday September 24th, 2008



Three Pillars for Success



SFI Goals 2008: Integrity



The SFI Program
A Single North American Assurance

1 Standard for all of North America



SFI and North America – Summer 2008

94 million acres/
38 million 

ha

56 million acres/
23 million 

ha

150 million acres/  
61 million ha in 
total



Balanced Governance

• The SFI program is rooted by balanced governance
• Directed by an independent board with three 

chambers with equal representation



Revisions process

• The SFI standard is 
revised every five years

• Revision Process for 
2009-2014 Standard 
launched in June

• Update to reflect latest 
science, information, 
market needs.

• 1st public input period 
complete



Labels & Claims Review

• As part of its commitment to transparency and 
integrity in labels and claims, SFI has been 
surveying customers and consumers

• Testing SFI labels and claims on products

• Launch of new suite of labels this week!



Transparency and Green Claims

• The Federal Trade Commission has 
increasing concern over “green” claims and 
are looking into 

1. use of the word sustainable and 

2. “green” building claims

• Competition Bureau of Canada and the CSA 
have issued a guide to help business make 
sure their green marketing is not misleading.

• Preferred approach for forest products is 
CSA, FSC, PEFC, or SFI.



Pilot Projects

• Biodiversity pilots resulted in online resources for 
invasive species conservation planning

• Objective 8 Pilot has resulted in may options to be 
considered in the next review cycle to enhance 
procurement objectives

• Working with SAF and other stakeholders to 
consider different group certification methods to 
increase participation and lower costs.



37 SFI Implementation Committees (SICs)

• SFI has regionally based groups of SFI companies

• Local contacts for questions regarding forest 
management

• Share best management practices on issues such 
as streamside management, road construction, 
regeneration

• Provide outreach to public and training programs for 
loggers, contractors, etc



Logger Training

.   Improve the practice of sustainable 
forest management by resource 
professionals, logging 
professionals, and contractors 
through appropriate training and 
education programs.

• More than 100,000 loggers trained 
to-date across North America 
through the SFI standard.



Global Endorsement of SFI

• Endorsed by the Programme for 
Endorsement of Forest Certification

• Recognized and accepted by UK, 
US and Japanese governments

• UK government conducted an 
independent assessment of forest 
certification systems and found SFI 
“legal and sustainable”.

• Collaborating with ATFS & CSA on 
PEFC communications in North 
America



SFI Certifications

• There are three SFI certification standards

• forest management;

• fiber sourcing, and

• chain of custody.

• All require third-party audits to maintain an 
internationally recognized and trusted standard 
of practice. 



WRI/WBCSD Report 

• New guide aims to help 
sustainability managers define 
and implement sound 
procurement policies for forest 
products 

• Lists the positive attributes of the 
SFI Procurement objectives 

• Recognizes that Objectives 8-13 
cover such issues as traceability, 
monitoring and verification, 
legality, SFM and social issues 



Companies Embrace SFI in CSR 

• Recognizes the 
importance of certification

• Supports multiple 
standards and identifies 
SFI as one of three 
standards it recognizes

• Promoted its SFI award in 
this publication



Stand up for the Brand



SFI Progress Report

• Progress Report highlights

• Growth

• Training

• Awards

• Forest Research

• Marketing Strategy



SFI Goals 2008: Conservation 
Collaboration



Conservation Supporters and Partners

• American Bird Conservancy
• American Forests
• Arkansas Wildlife Federation
• Bat Conservation International
• Center for Wildlife Information
• Conservation Federation of Missouri
• The Conservation Fund
• Conservation International
• Ducks Unlimited
• Forest Trends
• Izaak Walton League of America
• Longleaf Alliance
• National Association of Conservation 

Districts

• National Fish and Wildlife 
Foundation

• National Fisheries Institute
• National Tree Trust
• National Wild Turkey Federation
• The Pacific Forest Trust
• Quality Deer Management 

Association
• Quail Unlimited
• Rocky Mountain Elk Foundation
• Ruffed Grouse Society
• Soc. for the Protection of NH Forests
• SC Wildlife Federation
• Wildlife Management Institute
• The Wildlife Society



Conservation/ NGO Partnerships

World Bank

• Working with conservation groups and NGOs to 
address common issues. 

• Partnered with Forest Trends and other NGOs to 
host a forum on illegal logging, Feb 14, 2008

• Working together to foster a constructive network 
of stakeholders interested in working on this 
issue. 



Conservation Research

• SFI participants have invested nearly $1 billion in research
• New project to collect examples of research and projects

UPM receives the SFI 
Environmental Leadership 
Award for collaborative research
identifying birds as indicator species



Community Collaboration



SFI Goals 2008: Market Outreach







Area of Forest Certified Worldwide

90%

10% Certified 
Forests

Uncertified 
Forests



A Timely Web Resource – www.sfiprogram.org



SFI Blog  – www.goodforforests.com



Google Search Advertising



Getting the Message Out

• Trade shows across North America

• Customer meetings

• Conferences

• Innovative speaking opportunities

• events, webinars

• Guest editorials and advertorials in a variety of 
publications



Direct Mail



Communications Support



Promotion Tool Kit



Promotion Tool Kit



Geographic Distribution of Top 50 Customers HQs





Trade Advertising



Trade Advertising



Rapid Response: Setting the Record

• Issues monitoring

• Web

• Print

• Network

• Rapid response

• Key messages

• Distribution

• Letters to the Editor
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Co-branding



Visit www.sticars.com to purchase more SFI Smiley magnets!



Product Profiles



Green Building

• Green Building here to stay; no longer niche
• SFI recognized by a number of rating systems 
• USGBC taken 1st step to inclusive approach

• SFI provided extensive comments on proposed changes

• Product labeling is ever-important
• Strategy in development
• Recruit a Director of Green Building 



SFI Goals 2008



Customer Attitudes: Eco-Labels

• 2008 study shows 91% of 336 respondents feel that 
green-washing is a problem that needs to be 
addressed.

• 72% agree that eco-labels help purchasing decisions 
because:
• They act as a pre-screen
• Assurance of credibility
• Verification process already completed
• They make purchasing easier

• SFI label included in purchasers top ten most used 
eco-labels.
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Consumer Attitudes

• Recent survey by GfK Roper & Yale of 2000 US 
consumers found that:

• Consumers believe it is important or essential to have eco-labels 
that describe the environmental impacts caused by the 
manufacture, use and disposal of products.

• SFI had the highest rating of familiarity of any forest certification 
program out of 10 eco-labels tested 



Consumer Attitudes
Recent survey conducted for SFI of 1000 consumers across 
North America indicates:

•Nearly 50%  feel being assured that the forest products they buy
come from well-managed forests and responsible sources of fiber is 
important

•66% prefer such products assuming equal price and quality

•50%  would feel better about a company making such assurances

•Almost one-third always look for such assurances when choosing 
forest products

•More than 25% would pay more for forest products with such 
assurances
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SFI Certification – Record Growth

• By August 2008 SFI had:

• 224 program participants – up from 216 in 2007

• 150m acres (60m  ha) – up from 135m acres in 2007

• 260+ CoC certificates - up from 21 in 2007

• 700+ CoC locations – up from 48 in 2007

• 31 fiber sourcing and procurement certificates



2009 – Looking Forward

• The 2009 Strategy will build on the Three Pillars:  
Integrity, Conservation Collaboration and market 
Outreach.  Key activities include:
• Continued work on the 2010-2014 Revisions Process
• Full implementation of SFI’s new labels
• Develop additional fact sheets on key topics – e.g..  social 

criteria, audits and complaints
• Continue marketing program and extend campaign to 

Canadian and international fiber Market
• Green Building Strategy
• Outreach to Conservation Sector







Thank you!


