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In a world with this…Unlimited Potential

Wealth

Luxury Housing

Technology



… How can we tolerate this?

AROUND THE WORLD

Over 1 billion people live 
in the streets or in poverty 
housing

IN CANADA

1.5 Million families live 
without adequate or 
affordable housing



Habitat for Humanity Canada

Our Vision:
• A world where everyone has a 

safe and decent place to live.

Our Mission:
• To mobilize volunteers and 

community partners  in building 
affordable housing and 
promoting homeownership as a 
means to breaking the  cycle of 
poverty.



Our Values:

• Housing for all      
• Human dignity 
• Partnership 
• Faith in action
• Diversity and inclusiveness

Habitat for Humanity Canada
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Organizational Profile

Founded

• 1976 Internationally and 1985 in Canada

Volunteers

• Over 50,000 in 73 locations in Canada
• Over a million in 2,300 locations worldwide

Homes

• More than 1,600 homes built in Canada
• More than 300,000 homes built worldwide
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Organizational Profile

Current Building Rate

• 250 homes per year in Canada
• 25,000 homes per year internationally

(One new home every 10 minutes)

Brand

• Valued at $3.1 billion by Interbrand (2006) 
(Equivalent to Starbucks, FedEx, Johnson & Johnson)



The Solution – Homeownership Program
HOMEBUYERS BUY 

HOMES WITH FAVOURABLE  
FINANCING TERMS

ALL MORTGAGE PAYMENTS ARE 
REINVESTED BACK INTO THE PROGRAM

REINVEST

BUILD BUY

HOMEBUYERS BUILD HOMES 
WITH DONATED MATERIALS & 

LABOUR

Homeowner
Selection, 
Training &  

Support

A hand up,   
not a hand out.

A tangible 
solution.



WOMEN BUILD 
PROGRAM

YOUTH BUILD 
PROGRAM

GLOBAL VILLAGE 
PROGRAM

VARIATIONS ON OUR CORE PROGRAM



VARIATIONS ON OUR CORE PROGRAM

SUSTAINABLE 
BUILDING 
PROGRAM

RESTORE 
PROGRAM

ABORIGINAL
HOUSING
PROGRAM



Our Green Building Strategy



Our Green Building Strategy

• Administration, Building and Energy Standards
• To comply with EnerGuide 80, ≤1.5 ACH 50.
• ENERGY STAR appliances
• Water Management

Only low flow toilets 
Low flow lavatories

• Healthy Housing Standards
• Low VOC finishes



Our Green Building Strategy

• Minimum Environmental Standards 
• Having a site appropriate waste management 

plan
• Use of  Third Party Certified Forest Products ex: 

SFI, CSA, FSC
• Certifying homes to credible Green Building 

rating programs: ex Built Green, Novo Climate
• Limiting the framing waste order to 10%



Our Green Building Strategy

“Best in Class” Green Building Programs

• 2008 – Approximately 10% of affiliates and 15% of all HFH 
homes

• 2009 - Approximately 25% of affiliates and 50% of all HFH 
homes

• 2010 – Approximately 50% of affiliates and close to 75% 
HFH Homes 

• By 2013 HFH aims to have 100% of all homes certified 
annually.



OUR PARTNERSHIPS – DOING WELL BY DOING GOOD

DONATE PARTICIPATE ADVOCATE



Partnerships with SFI

Where it all began…Cook Minnesota, 2008!



Partnerships with SFI

Where it Continued…

MAINEMAINE



Partnerships with SFI

Where it Continued…

NASHVILLE



Partnerships with SFI

Headed Northeast: First Canadian Build, 2008



Partnerships with SFI

The Partnership Headed West



Partnerships with SFI

Current Projects in Canada 
Partnered with Built Green Canada



SFI Implementation Committees in Canada:

Oakville, Ontario 2010



Developing Partnership Projects

Confirmed Projects in Canada 
Partnered with Built Green Canada

Approx $25 K 

Washington State



Partnerships with SFI

Confirmed Projects in Canada 
Partnered with Built Green Canada

New Brunswick



Power of Partnerships!

People & Partnerships That Work! 



Thank You!


