Drreehugger (&)

INITIATIVE

Partnership Review: 2016



Agenda

1. Who is Treehugger
2. SFl and Treehugger partnership

3. How Treehugger can work for you!



Who is Treehugger.com?
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media outlet dedicated to

7 ways to spot a
healthy forest

driving sustainability
mainstream. Partial to a

modern aesthetic, we strive

Tesla Gigafactory is spreading out over the
Nevada Desert
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green news, solutions, and

1 give my tomatoes antacid
tablets. Here's why.

product information.

These musicians play instruments made of vegetables
MAY 9, 8:00 AM BY KATHERINE MARTINKO IN CULTURE

» 2 Sclentists discover eerie
1 From the impressive Vienna Vegetable Orchestra to hand-carved pipes and new jellyfish in the deepest
g whistles in Japan, these creative people know how to find music anywhere, part of the oceans (Video)

even In the crisper.




Treehugger by the numbers
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Strong following of thought leaders,
influencers, and SFI consumers
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We reach millions more via social media

560K

Facebook Followers

4 million

People Reached Each Month on Facebook

345K

Twitter Followers

3.5 million

People Reached Each Month on Twitter




Followers you might know
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Treehugger is part of the Narrative Content Group,
publisher of top performing content sites
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Narrative also creates and distributes content for
many of the world’s leading brands
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Overview

Consumers are a critically important
audience for SFI.

Establishing a high level of awareness
and positive perception for SFl has a
direct influence on purchasing
decisions. In turn, it is important to
SFI’s industry partners in the marketing
and selling of their products.

SFI’s partnership with Treehugger.com
provides a unique and effective
platform for consumer
communication.

®tree hUQQBF SUSTAINABILITY MADE STYLISH
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Celebrating Arbor Day: How responsible
forest management helps fight deforestation

A HALF DOZEN PROJECTS
THAT ARE FOR THE BIRDS

dark Lathrop - Slerra Paclfic Lands, California certlfied to SF1

Theyre cool, green and fragrant, ringing with only the sounds of creatures, squeaking
tree limbs and wind. They put us smack dab in the middle of nature. In short, forests

speak to our souls. Increasingly, we're also emotionally invested in what they offer the

(3) MOST POPULAR RIGHT NOW
T onic solid state

planet — a sanctuary for countless plant and animal species, a carbon dioxide-
absorbing filter for the alr, a natural atmosphere coolant In a time of global climate

change.
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Program Objective and Strategies WHY SUSTAINABLE
FORESTS MATTER

FORESTS MAKE OUR LIVES BETTER EVERY DAY BY...

Objectives
* Educate consumers on the need for sustainable forestry.
* Build awareness of the Sustainable Forrestry Initiative.

* Further SFI’s position as a leader in sustainability and forest

land management.

PRESENT | FUTURE

Tactics

* Reach consumer opinion leaders through a mix of editorial
and sponsored content on Treehugger.com and its social
media.

* Create educational content intended to be shared via social
media. As we’re reaching a young, technically savvy audience,
the content needs to be fun, engaging, and educational. We
have to find reasons for users to want to share the content
with their friends.

* Highlight recognizable SFl partners to provide instant brand
credibility. @‘3#&?"‘5%

TO FIND OUYT MORE ABOUY SUSTAINAELE FORESTRY A




Program Components

Content Production
o 20 articles with images
o 5videos
o 5 infographics
o Content produced is owned by SFl and can be used beyond
Treehugger

* Opportunities to feature SFl content on Treehugger, MNN,
and other Narrative properties as editorially appropriate

* 18.5% of all promotional and content marketing units

* Narrative’s counsel in marketing and strategic activities
beyond Treehugger program as appropriate



SFl Performance 2015

120K 2:35 5,126hrs.

Page Views Engaged with SFI Content

37M 2M+ 950K

Ad impressions Facebook Accounts Reached Max Twitter Reach Weekly

4,019 31 3.6M

Social Shares Social Pushes Twitter Accounts Reached
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Time on site +82% greater
than treehugger.com
average



Treehugger and SFI Traffic Continues to Grow in
2016 — Up 10% last 4 months for TH and 50% for SFI

TH Traffic

Last 4 months 2015 vs First 4 of 2016

35,000,000

30,000,000

25,000,000

20,000,000
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10,000,000

5,000,000

0

Sessions

2015

2016

Page Views

SFI Traffic
Last 4 months of 2015 vs First 4 of 2016
120,000
100,000
80,000

2016 is 87% of the way to exceeding 2015 in less
than 50% of the time

Sessions Page Views
W 2015 ®2016
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Content Highlight — Timely content

-TreeHugger

Don't forget to go green in honor of St. Patrick’s Day this year.

’ 1,000 2:33 43
195 39,000

http://www.treehugger.com/corpora
responsibility/5-ways-really-go-
green-st-pattys.html

5 ways to really go green for St. Paddy’s

ESTIMATED REACH EXPOSURE
1,075.84 7 siiicia
Like ® Comment Share u s 7 7 2 94 5 7
DO 90 Top Comments (Unfiltered} ™
ACTIVITY
30 shares = g =
107 - 101 _/

! Bethkennety B S PP PSS VS8 S

Like - Reply - Mar

Write a comment.. 17



Content Highlights — Engaging message positioning

7 ways to spot a healthy forest

W " \ T ‘ o o

Ave Time Spent Hours Spent

18,901 2:06 616

Social Amplification

439 87,800

cUl via @TreeHugger

7 ways to spot a healthy forest

Sizing up the health of a forest may be hard to do with
the naked eye. There's a lot going on in there. Plants,

-
animals, people and businesses all play critical roles ...
o Ui, & =
x treehugger.com B
© Mark Lathrop, Hazel Creek on Sierra Pacific It . NatureConservancy.ca @'NCC _CNC - 3 Sep 2015
I ¥ 7 ways to spot a healthy forest bitly/1PMIwW w/ @ sfiprogram via
Sizing up the health of a forest may be hard to do with the naked eye. Thert TreeHugger

on in there. Plants, animals, people and businesses all play critical roles bet 7 ways to spot a healthy forest

Sizing up the health of a forest may be hard to do with
the naked eye. There's a lot going on in there. Plants,
animals, people and businesses all play critical roles ...

scenes.

treehugger.com
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Content Highlights — Aspirational social hits

db’ AmericanWoodCouncil or 2
L'J From homes to skyscrapers, #gre: is reaching new heights

Green building reaches new heights, from homes ... Views Ave Time Spent m

While homeowners are increasingly reaching for

sustainable wood materials in building their homes, so 3,953 2 58 195

are leading commercial architects and contractors as...

Social Ampliication

350 70,000
Area3 Design Studio 13desigr M
@ Green building reaches new heights. from homes to skyscrapers

RWA
fUJ2  Green building reaches new heights, from homes to skyscrapers

< Sustainable Inc S far
Green building reaches new heights, from homes to skyscrapers

!é“:é. Haus

5 s'?ﬁ

'5&2{5 Green building reaches new heights, from homes to skyscrapers
-

URA Singapore
Green building reaches new heights, from homes to skyscrapers | Treehugger

RUSH Construction SH ) Woodland Stewardship S Mar :
@ e s 2 ‘Green building reaches new heights, from homes to skyscrapers”
Green building reaches new heights, from homes to skyscrapers = 9 ¢ yscrap
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Content Highlights — Unique takes on off-beat topics

Achoo!!'? Reach for sustainable tissue this

allergy season Viows | e Tmespem | tous pent

~ o e | L 1,615 2:20 23
39 7,400

http://www.treehugger.com/corpora
responsibility/achoo-reach-
sustainable-tissue-allergy-
season.html

ESTIMATED REACH EXPOSURE
381,309 noccssions
s
240855 Wm.
Even ordinary spring allergies come with choices that can make a real environmental oy e R e A1 g
difference. Look for the label before you reach for your next tissue. AGTIVITY
37 34 7
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Content Highlights — Editorial exposure

U.S. Green Building Council pilots a new
credit designed to eliminate illegal logging

’ Melissa Breyer (@MelissaBreyer)
Design / Green Architecture Share on Facebook
- April 6, 2016

CC BY 2.0 TreeHugger

TreeHugger has followed the evolution of the LEED green building certification system
from the beginning. Run by the U.S. Green Building Council (USGBC), it is a system
based on getting credits for choosing green materials, saving energy, and building

healthier buildings. It's also a changing system, addressing new environmental problems
as knowledge and understanding of them increases.

731 1:56

: 945,?54 MPRESSION
790,264 .1
ACTIVITY |
TOP CONTRIBUTORS

MOST RETWEETED TWEETS

3421k s TreeHugger . ;

Y i 12 @ MTimmme
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Content Highlights — Content amplification

HOME SFIPROGRA!

good for

FORESTS

Good for you. Good for our forests.®

Best news for forests that I've
heard in a long, long time

Guest Blogger / 2 weel

Guest blogger:
Chuck Leavell, family forest owner and keyboardist for the
Rolling Stones

Creating a new pathway for family forest owners to eam
Leadership in Energy and Environmental Design (LEED) points
is some of the best news for forests that I've heard in a long,
long time. The U.S. Green Building Council should be
congratulated for recognizing forests certified to the Sustainable
Forestry Initiative (SFI) and the American Tree Farm System
(ATFS) standards.

It may seem odd for a rock 'n roll piano player to be picking up
this cause. Let me explain: Back in the mid-1980s when | was between Rolling Stones tours, my wife, Rose
Lane, and | began to actively manage our family forest that we inherited from her grandparents. Through the
now 2,900 acre Charlane Plantation, we are carrying on the tradition of good stewardship that her family
started many generations ago.

I'm proud of the progress family forest owners like Rose Lane and | have made on the sustainability front
Many of us are committed to managing our forests in ways that support core LEED principles. Managing
working family forests in a sustainable way delivers benefits we can all cherish: cleaner air, safer drinking
ht

water, greater biodiversity. and opportunities for recreation. Forests are also a critical resource in the fi

http://www.goodforforests.com/leav
leed-best-news/

ESTIMATED REACH EXPOSURE

219,513 weressions

4

202,374 o

~

ACCOUNTS REACHED
ACTIVITY

9 2

TWEETS CONTRIBUTORS DAYS

TOP CONTRIBUTORS

1746k @) puoraneene 4 @F

erNatureNet 2 n 00 lsneilt, BHSEAC ks b6 dangaond
175K bawers | et carlied vo 457 &

[é) asfiprogram

MOST RETWEETED TWEETS
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Content Highlights - PR and Amplification

SUSTAINABILITY: The lightning strike that fueled o s |

her passion for forests .@sfiprogram CEO Kathy Abusow on the
lightning strike that fueled her passion

m jhin_ Ii)hnsin’EdnioilT Updarted: Apr 21. 2016, 3:37pm EDT blt ly/1 N Mn le

CEO Kathy Abusow, of @sfiprogram on the

lightning strike that fueled her passion -
h Bizwomen buff.ly/1pz0uh9

4 4

FREED PHOTOGRAPHY

Kathy Abusow, 49, is the CEO of the Washington, D.C.-based nonprofit Sustainable Forestry Initiative

7 9 - HEEC AU

Arbor Day Foundation Apr 22
Just read this great piece on Kathy Abusow.

- @TreeHugger @sfiprogram

i o eric carlson E
@TreeHugger @sfiprogram great leader thanks
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How we can do the same for you



Three Options to start your engagement -

Custom engagements available too

Hltreehugger

$25K $50K $100K
4 Articles 10 Articles
Content production 0 1 Video 2 Videos
1 Infographic 1 Infographic

Distribution of sponsored content
Your content published to treehugger.com and promoted on 6 pieces 12 pieces Up to 24 pieces
TH.com and via social media.
Dedicated promotional spaces
Based on % of total promotional spaces available site-wide 2% 4% 10%
(estimated 350 million impressions).
Social media support Included Included Included
Duration 3 months 6 months 1 year
Estimated value S35K S120K S350K




