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MNN was Founded in 2009 as a Single

Website, Focused on a Single Topic

AS INTEREST IN SUSTAINABILITY BEGAN TO EXPAND ACROSS A
VARIETY OF MAINSTREAM AUDIENCES...

CONTENT ON THE INTERNET REMAINED DESIGNED FOR SCIENTISTS,
EXPERTS, AND ACTIVISTS

T m—m— Yellowstone Food web Key Table 3. Area Source NESHAP Emission Limits for Boilers
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IN RESPONSE, MNN.COM LAUNCHED IN 2009 WITH CONTENT
DESIGNED FOR THE BROADER AUDIENCE - ENGAGING, EASY TO
UNDERSTAND, AND NON-POLITICAL
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SPECIAL FEATURES: Leaderboard Nest Quizzes Photos Blogs Videos Joy of Less
EARTH MATTERS HEALTH LIFESTYLE GREEN TECH ECO-BIZ & MONEY FOOD & DRINK YOUR HOME FAMILY

OURFAVORITE STORIES

3 R, é ﬁ |

6 tools to predict how long you'll live
Want to get a handle on your life expectancy? Take
a deep breath and read on.

Meet the coolest tiny A lipstick-lover's guide

Why our commutes are g mng longer plants in the forest to avoiding Red Dye
#40

A new report shows major metro employment is moving farther away from where people actually live.

WHAT WE'RE READING NOW FROM OUR PARTNERS
Modified polio virus shows promise as 'cancer o 11 fascinating facts about cars
killer' o QUIZ: How safe is the air in your car?
Tue, Mar 31, 20 tiy Michael d'Estries o Environmental protection starts at home
Genetic engineering is turning formerly dangerous viruses into o How technology transforms the planet
beneficial agents that disarm cancer cells and expose them to the o 12 ways to green-up your bathroom
body's immune system. o Energy saving tips for your home

o What makes a Dunkin' Donuts "DD Green"?
¥ y : 2 2 o How to build a rain barrel
BN " Can you name this species of rare leopard?




Now We’re Number #1

Mother Nature Network is the #1
environmental news and information
platform in the USA reaching 120 million
“responsible influencers” a year across 2 websites
— MNN.com & treehugger.com

10MM

monthly unique visitors

33MM

monthly page views

1.3M 651K 1.1M

fans followers followers
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Rescued coyote pup: A story of trust
From an uniikely friendship, a blog is bor.

Vitamins: What they do  Tesia isn the only
and where you can find  company with burning
7 world treasures we could lose to rising seas ey o

»

How our nging

WHAT WE'RE READING NOW FROMOURPARTNERS

™ Alien moons could harbor life ... if it's not baked ~ « Kiflthe lights, Save the turtes!
away by gas giants o Moot the nimble, fun-to-drive 2014 smart
o Mar 25, 2014 1139 AM by Adam Hadhazy, Asvcneoogy Magazin « What does "fair rade certified” mean?
£ o Walmart's 200th solar project
Anew study highights the habitable edge,'or how close s 100 X il
« Green

close to a planet for a moon to maintain life, and how that
distance has changed over time.
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LUXURY CABINS

1. 6 Easy spring vegetables you canstart now

by b p
o e 2. Let food be thy medicine!
Let food be thy medicine! 5 MicobeScope s your Phone o3 sper
science tool
b that a good diet can go a long ways toward healing 4. Paralyzed dogs made to walk again after nose
disease cel transplant (Yes, from their noses)
5. How much energy does living in a walkable
> neighborhood actually save?
- i
Fairmount Avenue Townhomes are "high-end, low income, r :’: m'?mmmmmm;q e
: sustainable housing” 7. Don't stop knitting! It keeps you healthy.
B 10301 25,939 M BY LLOYD ATER N G MOHTECTR
8 . 15t Testa battery-swapping tations to rol out
] Affordable housing doesn't have to look cheap, and LEED Platinum docsn't soon, Model S prices drop in Europe
‘mean it has to cost a fortune.

5. Hyou can go 10 minutes without touching
phone, Giorgio Armani will fund of
A . umber of Caifomians walking, bikingortaking transit doubled D e




Our Growth

MNN.com has had 5 consecutive years of
exponential growth

+16% +22%

visits from page views from
previous year previous year

Visits

I

2009 2010 2011 2012 2013 2014




Established Unigue Sponsorship Model That
Has Attracted World’s Top Brands

— No traditional advertising sold
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Original Content Became A Key Driver Of Success — With a
Staff of Top Journalists Creating 1000+ Features Each
Month Across All Formats
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How the Internet is Changing
the Way We Speak

THE LUSH'S LAMENT:

« WE ALMOMT
> LOST WINE FOREVER .

CAN HONEYSUCKLE EXTRACT
BEAT THE FLU?
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This Editorial Quality and Expertise Led to Sponsors
Engaging MNN For Their Content Production Needs
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o Winter road safety:
Build an emergency car kit

TRANSFORMING BUSINESS

THE CONNECTED CHILD:
Using Technolo Iy to

Rise Above Disabilities
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How safe is the air in your car?”
Tuke the quiz and find out.
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The Story of New York’s High Line




Company Offerings Standards Dashboard

NEWSROOM Press Releases

UL and Mother Nature Network Team
Up to Launch New Digital Destination
for Safety and Healthy Living

UL has tearmed up with leading environmental news and information media company
Mother Nature Network to launch a new digital destination for safety and healthy living:
SafeBee.com.

NORTHBROOK, IIl. — Dec. 15, 2014 — Global safety science leader UL has teamed up with leading
environmental news and information media company Mother Nature Network (MNN) to launch a new digital
destination for safety and healthy living: SafeBee.com.

Thousands of product recalls, countless contradictory reports on food nutrition and safety, and various
public health scares every year create confusion for consumers. SafeBee.com, an editorially independent
news and lifestyle brand site underwritten by UL and run by MNN, is a destination for credible,
science-based information about health, wellness, sustainability and safety. With a mission to inform and
empower consumers to lead safer lives, the site covers topics ranging from technology and travel to healthy
eating and home maintenance.

“UL understands the safety challenges affecting consumers where they work, live and play and MNN
understands content and how to create a strong online community,” said Keith Williams, CEO, UL. “This
strong partnership will help us better reach consumers and create a dialogue about the safety issues that
impact them each day."

“UL’s leadership in safety-related issues began over 120 years ago and SafeBee is a key component in
extending that position on the digital front,” said MNN CEO, Joel Babbit. “We have been working with UL for
a number of years now and being able to broaden the scope of our partnership is a great opportunity. We
are excited to merge our experience with UL's expertise in safety science towards building this new health
and safety resource for consumers.”
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FAMILY HOME HEALTH FOOD TECH MONEY TRAVEL OUTDOORS

Cat Recalls Zero Turn
rs Due to Crash Hazard

- Leatherman Recalls Children's
Muitl Due to Laceration
Hazard

VIEW ALL ALERTS & RECALLS >

Quiz: Test Your Holiday Safety Smarts

it's time to celebrate the season. But how smart are you when it comes to saving your home — and
your guests — from holiday hazards?

Lost Your Phone? Make It
ey What's The Buzz

POPULAR
Prepare Your House for Winter Storms
1 COMMENT | Started 1 month ago

Be Tree Smart This Christmas’
2 COMMENTS | Started 1 month ago

TRENDING

ago

Your Holiday Safety Center
2 COMMENTS | Started 1 month, 1 week

ago
How to Shovel Snow Without Ending Up
In the ER

2 COMMENTS | Started 1 month, 1 week

ago

How to Cook a Turkey without Serving Up a
Side of Food Poisoning

Don't let cooking the turkey this holiday become a recipe for food poisoning. Discover expert tips for
safe thawing, cooking and storing.
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' Waiting on that

- tax refund?
Here's where to
spend it

Jalme Bender

Coffee expo: Your caffeine fix is here How to start an urban garden The best of Google's 3D gallery
Yogurt tahini sauce Phota: A carefree spring day by the sea Why we want to hang out with Bar Paly
Coconut chicken soup How was the moon formed? Graffiti at the beach - 3 thing of beauty
LIFESTYLE HEALTH INNOVATION

” -
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Airline accoutrements we'd like to see Breath test could diagnose cancer Watch for iPhone camera upgrades
Kim ané Kanye bic fond facewell to lsrael 212 punch against cholesterc! A messaging app that will move you
Tel Avivs boarcwalk isn't just for walking Put away the sweeteners - they're not helping 5 Via better than Uber and Lyft?

7 of our favorite variations on eggs Benedict

Annia Noeris

wh

r you're ezting breakfast, brunch or breakfast for dinner, these
are stacked full of flavor.
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THE LIST

1. BERY MW A ACIAE OO
SCATTLE, WA

Bartender of the week: Jane Smith
MARK MOTEL. NEW YORK CITY 2. BEST MEW BOUNDTIACK. COME
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Freespmted Fortune Cookie is a gypsy
style tiny home

This distinctively styled tiny house is a medern version of traditional gypsy caravans calied “vardos.”

(IN DEVELOPMENT)

ENERGY SLIDESHOWS SOCIAL
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THE FUTURE OF OUR FORESTS
IS THE FUTURE OF QUR
COMMUNITIES

1 6 reasons to remove your shoes inside

/. Chinese Dusinessmen Paying $80.000 to

Hunt Polar Bears In Canada

1 Blectric cars are cool. But slectric buses are

awesome.

4 The 'No Shampoo Experiment,’ six months

later

‘Free cange’ parents are investigated after
letring kids walik home alone from the park

4. Chinese company 30 grints cement chateauw

DELTA

United’
[ § Jovih LBOURRENTS

PROJECT: . o
Search Project: UPTIME Q|

UPTIME News & advice for increasing productivity

TECHNOLOGY PRODUCTIVITY SAFETY [ WORKFORCE FLEET MANAGCEMENT

HOW GPS TECHNOLOGY
IS CHANGING THE INDUSTRY

5 CEOS WHO STARTED 10 BIGGEST ONSITE TOP STATES FOR
ON FORKLIFTS >

SAFETY HAZARDS CONSTRUCTION ACTIVITY

oScience

(IN DEVELOPMENT)



MNN’s Combination of Experience and Capabilities Provide it With A
Unique Ability and Position in the New Content Marketing
Landscape

BRANDING

The Content Marketing Revolution

We are, at present, in the midst of a historic transformation for brands and companies everywhere — and it centers on
content.

Nine out of ten organizations are now marketing with content - that is, going beyond the traditional sales pitches and
instead enhancing brands by publishing (or passing along) relevant information, ideas, and entertainment that
customers will value. The success of content marketing has radicalized the way companies communicate. The content
marketing revolution signals more than a mere marketing fad. It marks an important new chapter in the history of
business communications.

Content, it seems, has miraculously given brands a greater purpose.

Brands are no longer merely peddling products; they’re producing, unearthing, and distributing information.

AdAge

While agencies excel at creating big brand campaigns that combine TV, print, radio, outdoor — you
name it — marketers increasingly want the kind of content that media companies produce.

"When it comes to writing up a lot of stories, a lot of content, there's no one better to do that than
publishers. Very few agencies are set up to do that and very few advertisers are set up to do that."




Has Mother Nature found key to Web success?

The search has been for a content brand that might succeed
in digital form that is as broad and inclusive and deep and
horizontal as great American magazine titles used to be.

Enter Mother Nature Network. It's helpful. It's feel-good. It’s
reaffirming. It centralizes a set of attitudes that defines and
celebrates the mainstream.

) USATODAY
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Overview

Consumers are a critically important audience for SFI.

Establishing a high level of awareness and positive perception for SFI has
a direct influence on purchasing decisions. In turn, it is important to SFl's
Industry partners in the marketing and selling of their products.

SFI's new partnership with TreeHugger.com provides a unique and
effective platform for consumer communication:

A leading sustainability website for more than 10 years

Large and loyal audience

Demographic / psychographic profile matches SFI's consumer target
Innovative program offering non traditional opportunities beyond standard
advertising and PR

Ability to leverage social media and viral content drivers

Opportunity to promote SFI, members, partners, and products

Owned and managed by Mother Nature Network (MNN), the world’s most
visited resource for news and information related to sustainability



TH reaches a young, affluent, educated and
politically active audience

Age
40.00%

30.00%
20.00%
10.00%

0.00%

W 18-24 m25-34 m35-44

45-54

Household Income vs Internet Average

1.10%

1.05%

1.00%

0.95%

0.90%

0.85%

B $0-50K ® $50-100K

56-64 65+

$100-150K

S150K+

By the numbers ...

TreeHugger Audience vs Web In General

A 27% 25-34
A 17% 35-44

49% w/ college degree A 20%

50% between 25-44

20% w/ graduate degree A 40%
76% politically active A 13%
Income >100K A 8%

Even split between men / women




Program Objective and Strategies

Objectives

Educate consumers on the need for sustainable forestry.
Build awareness of the Sustainable Forrest Initiative.

Further SFI's position as a leader in sustainability and forest land
management.

Tactics

Reach consumer opinion leaders through a mix of editorial and
sponsored content on TreeHugger.com and its social media.

Create educational content intended to be shared via social media.
As we’re reaching a young, technically savvy audience, the content
needs to be fun, engaging, and educational. We have to find
reasons for users to want to share the content with their friends.

Highlight recognizable SFI partners to provide instant brand
credibility.



Published Content

SFl teams plant more than 200,000 trees in 1
hour (and that's a record)

A half dozen projects that are for the birds Are our kids out of the woods? Help them go

‘screen-free.’

7 ways to spot a healthy forest Top 10 ways well-managed forests and SFI
B e B ¢ e A T make a world of difference




Published Content

White House Easter Egg Gift Box Certified to
the SFI® Standard
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SUPPORT
RESPONSIBLE

FORESTRY.
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The Sustainable Forestry Initiative Welcomes
Four New Board Members Representing
Environmental, Social and Economic Interests

REASONS T0 BUY SFI
AND SUPPORT FUTURE FORESTS

1/4 BILLION ACRES/
100 MILLION HECTARES . m

OF FORESTS CERTIFIED TO SFI ! e
SUPPORTS WILDLIFE

HABITAT, BIODIVERSITY,
CLEAN WATER & MORE

B —] e =
ENRECT RECEARCI
60+ CONSERVATION it FOREST RESEARCH
[ $1.4 BILLION INVESTED OVER

& COMMUNITY GRANTS W Coveans

MORE THAN $7.1 MILLION INVESTED =
WITH PARTNERS

ABORIGINAL &
150KTRAINED ‘ . TRIBAL ENGAGEMENT

RESFONSIBLE RARVER G - V 7 MILLION ACRES/3 MILLION
v & HECTARES CERTIFIED TO SFI
L |
When you buy products with the SFi label, you're not only purchasing a
product that meets rigorous certification standards, you're also helping ?USTA_:,NABLE
grow future forests, sustainable communities, conservation research, ORESTRY
youth education, logger training and much more. INITIATIVE
SF1 00000

http://www.sfiprogram.org/grants
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Promotional Placements

SF| teams plant more Top 10 ways
than 200,000 trees in well-managed
1 hour jand that's & rocord] forests and
4 SFl make 3
world of
difference

REASONS TO BUY . JRRTETERCRT .. Are oUr Kids out of
SFI AND SUPPORT | - healthy forest I, Inewioods: tarn more

Help them go
FUTURE FORESTS ‘screen-free.’
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Promotional Placements in Page

Top 10 s well-managed forests &
SFl make a world of difference
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UK electric car sales grow 366%
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87% of world citizens support carbon tax
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After drone tootage of forest destruction goes viral,
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Landowner to Brandowner (video)

From Land Owner to Brand Owner

SUSTAINABLE
FORESTRY

INITIATIVE

SFI-00001

https://www.youtube.com/watch?v=j5511sYdLHA



https://www.youtube.com/watch?v=j55I1sYdLHA
https://www.youtube.com/watch?v=j55I1sYdLHA

SOC|aI Media
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7 ways to spot a healthy forest (SFI post)
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We distribute your content across And it gets picked up by other

our social outlets. opinion leaders. Reaching as many
as 212K Twitter feeds per post.




More Social Media: Reaching Thousands More
Through Facebook, Tumblr, Pinterest, and G+

motther
: nature
e Planet Green © il Like Page network
green
h 4 | i
Plants, animals, people and businesses all play critical roles behind the
SCENeEs
- I . 1. »,—' 2

@ Mother Nature

A #WorldRecord with a cause. Sustainable Forestry Initiative is trying to set

record for most trees planted In one hour! Pass it on! #FutureForests ¥ Like A Visit site -4 Send 3 share

More about SFI: iittp://goo. gl TNOM3x
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v Found on treehugger.com o
) 59 people lik 99

With more than 2 million followers across the

MNN network — we’re amplifying content and
g resenting to the right ience.

ey [ v MRER presenting to the right audience






