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AGENDA

• Welcome and Roll Call
• Anti-Trust reminder
• SFI Communications Highlights YTD
• Key Communications Initiative: 

IUCN & SFI Conservation Impact 
Launch

• Negative News and Uptake
• SFI Annual Conference 
• Next SFI Communications 

Committee Call
• Any additional thoughts? 

Questions?



WELCOME & ANTI-TRUST

All SFI meetings, conference calls and webinars must 
comply fully with antitrust laws. 

If any participant is concerned with the 
direction of the discussion, please bring this to 
the attention of SFI staff immediately.



SFI PRESS 
RELEASES



Initial Distribution Report 
• 172 websites
• 90,778,023 total potential audience

Key Pick-Ups Include

IUCN Approves SFI for 
Membership, 

Advancing 
Sustainable Forestry 

and Conservation 
Science

April 14, 2016



SFI Launches 
Conservation Impact 

Project To Deliver 
Metrics For Well-
Managed Forests

Initial Distribution Report
• 241 websites
• 14,923,436 total potential 

audience

Launched September 2 at

Key Pick-Ups Include

September 2, 2016



Initial Distribution Report 
• 229 websites
• 16,744,987 total potential audience

Key Pick-Ups Include

June 28, 2016

SFI Progress Report 
Shows 500 Partner 

Organizations Coming 
Together for Future 

Forests



Initial Distribution Report (Canada only)
• 39 websites
• 79,426,737 total potential audience

Key Pick-Ups Include

SFI and Habitat for 
Humanity Help Young 
Indigenous Family in 

Winnipeg Become 
Homeowners

July 11, 2016



The Sustainable 
Forestry Initiative 

Continues to Engage 
the International Forest 

Community Through 
PEFC Endorsement

September 7, 2016

Initial Distribution Report 
• 229 websites
• 14,996,495 total potential audience

Key Pick-Ups Include



SFI GRANT 
PRESS RELEASES



Initial Distribution Report (Canada only)
• 42 websites
• 7,089,242 total potential audience

Key Pick-Ups Include

Updated Forestry 
Guide Promotes 

Responsible Forest 
Management of 
134,000 Private 

Woodlots in 
Quebec

Jun 16, 2016



Initial Distribution 
Report (Canada only)
• 39 websites
• 79,426,737 total potential audience
Key Pick-Ups Include

New National Field 
Guide Helps 

Wetlands and Forest 
Roads Coexist Using a 
Modern Spin on Old 

Methods

July 13, 2016



Middle Schoolers
Flock Together to 

Build a Better Future 
for Birds

Initial Distribution Report
• 263 websites
• 15,211,097 total potential audience

Key Pick-Ups Include

September 6, 2016



Initial Distribution Report
• 230 websites
• 15,123,711 total potential audience

Key Pick-Ups Include

SFI Opens RFP 
Inviting New 

Partnerships for 
Conservation and 

Community Impact 
Throughout North 

America

August 8, 2016



ACHIEVEMENTS



TREEHUGGER 2015
SFI PERFORMANCE: January – August 2016

198K
Page Views

3:34
Time on page
189% th.com

11,779 hrs.
Engaged with SFI 

Content

47M
Ad impressions

2M+
Facebook 

Accounts Reached

1.1M
Max Twitter Reach 

Weekly

4,019
Social Shares

19
Social Pushes

4M
Twitter Accounts 

Reached



SFI Traffic 
Continues to 
Grow in 2016 –
63% greater 
than all of 2015 
already

Time on site 

+189% 
greater than 

treehugger.com
average 



TREEHUGGER 2016 Q2 CONTENT 
HIGHLIGHT

Views Ave Time Spent Hours Spent

2,426 4:01 162



TREEHUGGER 2016 Q2 CONTENT 
HIGHLIGHT

Views Ave Time Spent Hours Spent

981 3:15 53



TREEHUGGER 2016 Q2 CONTENT 
HIGHLIGHT

Views Ave Time Spent Hours Spent

3,607 3:26 206



TREEHUGGER 2016 Q3 CONTENT 
HIGHLIGHT

Views Ave Time Spent Hours Spent

394 1:51 12



TREEHUGGER 2016 Q3 CONTENT 
HIGHLIGHT

Views Ave Time Spent Hours Spent

1,824 2:44 79



TREEHUGGER 2016 Q3 CONTENT 
HIGHLIGHT

Less than 24 hours results:



3rd PARTY OP-ED

Calgary Herald
September 3, 2016



The Prince George Citizen
April 22, 2016
and
Wood Business
June 21, 2016

3rd PARTY OP-ED



2016 Q2
SOCIAL MEDIA

June Tweet/Mention July Top Tweet/Mention

38.5K Twitter followers to date
5,000+

Tweets sent out

August Tweet/Mention September Top Tweet/Mention



2016 Q2
SOCIAL MEDIA 2,200+

Facebook 
Followers



2016 Q2
SOCIAL MEDIA

561 LinkedIn followers to date



2016 Q2
FRENCH COMMUNICATIONS

FRENCH PRESS 
RELEASES



2016 Q2
FRENCH COMMUNICATIONS

PUBLICATIONS



Hugging the forest, 
rather than the trees 

– How responsible 
forestry does more 

than stop 
deforestation.

August 24, 2016



IUCN WORLD 
CONSERVATION CONGRESS

SEPTEMBER 1 – 10, 2016

• Held every 4 years by IUCN –
single largest international 
gathering of conservation 
stakeholders

• First time in the U.S.
• Visible profile through sponsorship 

of Mobile App 
• Co-contributor to workshop 

submissions by WBCSD, 
NatureServ, PEFC

SFI 
visibility 
on App



TO SFI PROGRAM 
PARTICIPANTS

THANK YOU 
for supporting SFI Inc. to 
sponsor and participate 
at 





SFI PRESENCE @



IUCN 
Congress 

Storyboard



NEGATIVE NEWS 
AND UPTAKE



STAND.EARTH

“Unfortunately, it looks 
like USGBC might be 
caving in to the 
pressure.”

Stand released a new report, A Trojan Horse for Big Timber, 
outlining how the logging industry is trying to “sneak its phony 
eco-labeling scheme into the LEED green building program.”

August 15, 2016





THANK YOU SPONSORS



GREAT LINE UP OF SPEAKERS



22
Students



SAVE THE DATE

SEPTEMBER 27 – 29, 2017



NEXT MEETING

Tuesday, Nov 29, 2016 
1:00 pm – 3:00 pm EST



QUESTIONS 
AND 

COMMENTS
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