Doing good and doing well:
RONA’s approach to sustainable

development and responsible consumption

RONA helps protect
our forests, because it's the
S _ right thing to do.

THE

LIFE CYCLE
APPROACH

The future is built one choice at a time.
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Doing it right. Since 1939.
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RONA at a glance

RONA
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rona.ca
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DISTRIBUTION NETWORK (9 centres): 2,131,000 sq. ft.

Boucherville, QC - Terrebonne, QC - Saint-Hyacinthe, QC — Halton Hills, ON
Calgary, AB — Calgary, AB (TOTEM) — Hopewell, AB - Edmonton, AB — Surrey, BC

Last update: June 30, 2010.



Sustainable development at RONA
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Sustainable development at RONA




Sustainable development at RONA
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Sustainable development at RONA

Values

Service, unity, respect,

a sense of responsibility and
search for the common good

Ethical rules




= More demanding Py

than greenwashing  /#p;\ ¢
= Better match with the
RONA culture ‘ L




Actions with real, positive
and sustainable impact




“4 INTERNATIONAL CHAIR
<" IN LIFE CYCLE ASSESSMENT

Life Cycle

Initiative
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International Chair In Life Cycle Assessment

A, INTERNATIONAL CHAIR
<" IN LIFE CYCLE ASSESSMENT

= EXxpertise
= Third party collaboration

= |nternationally recognized methodology
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Benefits of the Life Cycle Approach

THE

LIFE CYCLE
APPROACH

The future is built one choice at a time.

rona.ca/eco
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LIFE CYCLE

OF A PRODUCT




RONA ECO products

RONA

Over 440
RONA ECO products




RONA ECO products

SUSTAINABLE 5/
FORESTRY
RONA P INITIATIVE

Mrgons®
Ecologo
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Eco-responsible products

RESPONSIBLE
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Part of RONA'’s Core Business

4 Distribution Almost 40 % 350 truckloads
Centres of total sales each week
(wood products and (wood products

building materials) and lumber)




RONA Wood products customers

m) 50% individual customers

) 500 specialized, commercial SSS5S8S= FEE

and professionals

MATERIAUX ke 1 B
OYCOUPAL e

LE CHOIX DES ENTREPRENEURS ® Where the Builders Buy!




RONA'’s Wood Products Policy

A strict policy

= Forest protection j Lo e
. . RONA helps protect
- SUStaJnable, reSp0n3|b|e our forests, because it's the

S+ _right thing to do.
management S= _ right thing to do

= Wood from certified forests  §
(inclusive to all certifications programs)




Pursuing specific objectives

Among the objectives:

Corporate/franchise Corporate/franchise
OBJECTIVES for 2009 RESULTS in 2009
100% certified plywood Beginning09 : 95%
in 2009 End 09 : 100%
100% certified lumber in Beginning 09 : 90%
2010 End 09 : 96%

Objectives — AFFILIATES

90% of lumber and plywood from certified
forests in 2011

§8§EQ+EYABLE The majority of the lumber and wood
INITIATIVE products sold at RONA is SFl-certified
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1. Our employees

2. Our suppliers

3. Our customers
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RONA'’s culture iIs based on
PEOPLE

RONA
RONA ECO

Our eco-responsible

products and services
" Employee Guide

RONA

Doing it right. Since 1939.
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Our suppliers

W IN LIFE CYCLE ASSESSMI
RONA INTERNATIONAL CHAIR

Collaboration
b etwee n. Guide for RONA SUPPLIERS

> Su p p | lers This guide is intended to help suppliers submit prodiicts that could qualify as RONA ECO or
. eco-responsible products to RONA merchandisers.

> merc h an d ISEIrS Life cycle: at the centre of sustainable development at RONA

> L I fe CyC I e Ch al r RONA intends to be the leader in sustainable development for its industry in

Canada. We want to work with our customers to help them adopt E.gg
ecologically responsible practices. The RONA ECO product line we have :

created and products identified as eco-responsible in our stores help us - *

motivate consumers to make smart choices for the environment.
All products that represent an eco-responsible choice are identified in a
rigorous manner based on the life cycle approach adopted by RONA.
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Our customers




Responsible consumption habits

eco.rona.ca

Contact Ll
Bang' Find a Mewsletters .I Online
i &
Aa Stare Sign Up Flyers & Project guide
F POINTERS b DECORATION | ¢ REMOWVATION |+ HORTICULTURE m
DD]ng ]t r|ght | Search by keywords or product number m

ECO

Are wou already "going
you installing fluorescer
and opting for Energy &
appliances? A you co
kitchen vaste and makir
recycling paper and gla
are all responsible choi
=houe that you are taking
staps to protect the anvi

ECO

RESPONSIBLE
CHOICE

more...

Practical tips
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Consumer Citizenship

t Green purchasing

t Consumer expectations
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Green building certifications

Consumers are seeking for wood products that
gualify for green building certifications

O

BuiltGreen- LEED CANADA
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What are we doing

RONA hiips protect
our forests, because it's the
= _ right thing to do.




Providing a clear indication
and added assurance that the goods do have
environmental benefits

.lf.. - L -H\'.

SUSTAINABLE
FORESTRY
INITIATIVE

Certified Chain of Custody

Promoting Sustainable
Forest Management

www.sfiprogram.org i
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Consumers expect and deserve nothing less




RONA

Thank you!
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BONA helps protect
aurr farests, becapse it's the
®=_right thing to de,

THE

LIFE CYCLE
APPROACH

The future is built one choice at a time.
Tns.caiven




