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(Greener product world
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- 2010
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Products .

SUILOING + CONSTRUCTION

TOYS

2009

ELECTRONICS

There are 730/0 more 2!39 —
“green” products on the Products p——

market today than in 2009. HEALTH + BEAUTY

terrachoice

PART OF THE UL GLOBAL NETWORK



r—.?

| [l _,A'

THE ST SING OF GREENWASHING”

S o The e e OF e
te 'racC H H",:_j; {}‘_:' e

PART OF THE UL GLOBAL NETWORK



ST»n Qt)‘ NO Pmma

terrachoice

PART OF THE UL GLOBAL NETWORK



-y
~
\”7 y
. -
[t ~
- ~ -
/ f
f
—

Sin of Vagueness
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Sin of Trrelevance
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Sin of Lesser of Two Evils
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Sin of Worshising False Labels
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(ECO-IabeIing: problem & solution
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« A dime a dozen

* We bought this
one online
for $15
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